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2022 ꜛ̆ľ ‗ Ŀ 

ֲ̔ ̆ ◐  

 

Һ ӊѿȂľ ԓĿ ⅞Ҭ ₮ľᾟ№ ү

ᴨ̆לḆ ҍ ᵣ ̆ ᴰ ֟ҙ ̆Ỳ ֟ҙ ҙ ̆

Ŀ ᴨ̆ל Ҭ №Ȃ Ⱶ ȇľ ԓĿ

⅞Ȉ̂ ľȇ ⅞ȈĿ̃ ѿ ԅ ľ ԓĿ ľ ȁ

ȁ ῍֣ ĿȂ 2020 ̆ ֟ҙ ⱴṿ ԅ ῤ ֟ ṿ

7.8%̆ ⌠ 2025 ҹ 10%Ȃ Ҋ̆ ף

Ҋ ‗ ̆ ⱬԍ Ҭΐף ӈ Ȃ 

ֲ Һ Ҋ ‗ ̆ ΐ ӈ

̆ Һᵣ̂ᴑҙ̃ ‗ ̆ № Ȃ

╠ ᵬ ℮̂ Journal of Marketing Research, Management 

Science, Information Systems Research ̃̆ ῤ ̔ ῤ ̆ ┬ ̂

ҊӠ̃ ̕Ḇ Ⱶҙ ̆ Ⱶҙ̂ ֟ҙ̃ ᴇ

̕ ̆ Ҋף ‗ Ȃ ԍ

╠ ̆ ῒ ̆ Ҋ ̆ Ҋ҈ҩץ Ȃ 

̂1̃ Ḥ Ȃ ȇ ⅞ȈҬ ̆ ῏ Ȃ ԍ

̆ ѿҩף ԅ ץ ү Ḥ Ȃ ֓Ḥ

ױ Ȃ ᵥ Ḥ ‗ ̆ Ҋ₃ҩץ

ῤ Ȃ̂ ã Ҋ̆ᴑҙף ץ ₮ ҍ ‗ ῏ Ḥ ̆

ᴑҙ ᵥᾟ№ ≠ ֓Ḥ Ⱶ ׆ ҹᴑҙ ᴪ⇔ ᴇṿȂ̂b ľ̃ Ŀ

ᵬҹ ӊѿ̆ ľ Ŀ Ҋ ѿ Ḥ ̆ ̆

ᴑҙ ᵥ ≠ ꞉ └ ױֲꜛ ῃ ׆̆

Ⱶ ᴪȂ 

̂2̃ ꜚԑ ҙ Ȃ ̆ Ҋ̆ ꜚԑ

₮ԅѿ֓ ҙ ̆ῒҬ ΐף ӊѿ Ȃ ȇ2021 Ҭ
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Ȉ̆ ⌠ 2020 ̆ ⌠ 8.73 ַ̆ ҹ 2051.3 ַ̕ ⌠ 6.17 ַ̆

1134.4 ַȂ Һ ⱬӊѿȂ ҍ

ҙ ᴪ ̆ Ҋ҈ҩץ Ȃ̂ ãᵬҹ ᴑҙ Һ ӊѿ̆

ᵥ / Һ⇔ ᴇṿȂ̂ b ᵬ̃ҹ ῤ ֟ ῤ

ᶫ ַ҆ ῤ ̆ ῤ ᶫ Ҭ Ȃ̂ c̃

ֲ Һⱬӊѿ̆ױז ẫ ῏ Ȃ ₮

└ ֲ ҉ ̆ Ҭ Ȃ 

̂3̃ ꜚԑ ᴪ ᴋ Ȃӟ ӥ ȇҬ῍Ҭ ῏ԍ└ ᴪ

ҩԓ ⅞ ԋ ҈ԓ Ȉ ῃᴪẠ Ҭ ₮ľ῍ ᴪҺӈ

̆ ֲ ᴧ ῍ ĿȂ Ҭ̆ ҈ № ̆ ῀ֲ ץ҉ Ὲ

ᴪ № ̆ ⌠ԅ ᵬ Ȃ ҊῈף ҙ ̆

ԑ Ὲ ̆ ᵥᴨ ԑ Ὲ ׆̆ Ⱶ ᴪ̆ Ҋңҩץ

Ȃ̂ ãԑ Ὲ ҍᴰ Ὲ ≢ӊѿ ֜ Ȃ ̆ ԑ Ὲ

҉ ᵥ≠ ֜ Ḇ תּ Ȃ̂ b̃Ὲ ҉ Ḥ תּ ΐ ̆

תּ ᵥ Ḥ Ȃ 

ȁ № ȁ ѿ ↓ ҉ ₮

῀ ̆ ף ⌠ᴑҙ̂ ꜚ̆ ̃ Ҭ̆Ḇ

ȁ Ȃ 
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